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Setting the Table 

• We set out to reconcile conflicting messages 
• An independent research firm accumulated data 

points from various published sources 
− Focused primarily from the recession forward 
− Not an independent research study  

• Examined those data points to identify trends 
• Our initial focus was the restaurant industry, but 

we have broadened our view for this audience 
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Personal Consumption 
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Shifting Food Purchasing Patterns 
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AWAY FROM HOME - $731B 
(+ 64% since ‘03) 

AT HOME - $703B 
(+45% since ‘03) 

AT HOME SHARE 
52% 

AT HOME SHARE 
49% 

At home share is 
declining 

Source: USDA Economic Research Service 



©2017 RSM US LLP. All Rights Reserved.  © 2018 RSM US LLP. All Rights Reserved.  

Category Growth 
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Fast Casual 
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Other Factors 
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Other Factors 
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Fundamental Shift in Buying Behavior 
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Convenience Experience 
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Navigating the Fork in the Road 

• Consumer behaviors continue to evolve 
− Understanding behaviors is critical 

• Consumer expectations are high 
−  Its difficult to be all things to all people 

•  Determine what you’re good at and be the best 

•  Traditional channels are being blurred 
− Few purchase through only one channel 
− Technology has become important across sectors 

• Competition is fierce  
− Operational excellence is critical 
− Brand risk in the digital age is significant 
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This document contains general information, may be based on authorities that are subject to change, and is not a substitute for 
professional advice or services. This document does not constitute audit, tax, consulting, business, financial, investment, legal or other 
professional advice, and you should consult a qualified professional advisor before taking any action based on the information herein. RSM 
US LLP, its affiliates and related entities are not responsible for any loss resulting from or relating to reliance on this document by any 
person. Internal Revenue Service rules require us to inform you that this communication may be deemed a solicitation to provide tax 
services.  This communication is being sent to individuals who have subscribed to receive it or who we believe would have an interest in 
the topics discussed. 

RSM US LLP is a limited liability partnership and the U.S. member firm of RSM International, a global network of independent audit, tax 
and consulting firms. The member firms of RSM International collaborate to provide services to global clients, but are separate and distinct 
legal entities that cannot obligate each other. Each member firm is responsible only for its own acts and omissions, and not those of any 
other party. Visit rsmus.com/about us for more information regarding RSM US LLP and RSM International.  

RSM® and the RSM logo are registered trademarks of RSM International Association. The power of being understood® is a registered 
trademark of RSM US LLP.  
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