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= FOODSERVICE PACKAGING DELIVERS

ABOUT FPI

= Established in 1933

= Only industry trade association in North
America solely focused on all single-use
foodservice packaging products

= Members include:

— Converters and their raw material and machinery
suppliers (approximately 90% of the industry);
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— Foodservice distributors and operators 4
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FOODSERVICE PACKAGING DELIVERS

ABOUT FOODSERVICE PACKAGING

= Primary role

— Transport foods and beverages safely and
conveniently to/for the consumer

* No longer just across the counter, but now down the
street via car, bike, drone...

e Can drive (or hurt) sales

= Secondary role
— Promote / be extension of brand
: VAN
— Communicate key messages to consumers AV 4
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FOODSERVICE PACKAGING DELIVERS

TRENDS IN FOODSERVICE PACKAGING

" |nnovations in design

— Operator and consumer convenience

— Multi-use \i
— Portability o
— Size

— Tamper evident




TRENDS IN FOODSERVICE PACKAGING
* The “look” of packaging

— More colors, styles

— Better graphics
— Packaging as a “walking billboard”
— “Simple”




! FOODSERVICE PACKAGING DELIVERS

TRENDS IN FOODSERVICE PACKAGING

* |nnovations, changes in materials
— Innovations in paper coatings
— Growing interest in molded pulp
— Shifts within resins
— Use of recycled content




FOODSERVICE PACKAGING DELIVERS

TRENDS IN FOODSERVICE PACKAGING

= All about the environment

— In general: green, eco/
environmentally-friendly and
sustainable

— Related to materials: shifts within
materials, bio-based, renewable,
made with recycled content

— Related to recovery: recyclable,
compostable, biodegradable &



FOODSERVICE PACKAGING DELIVERS

SOMETHING TO CONSIDER

= Bans, mandates,
taxes, oh my!
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'~ B_z#! FOODSERVICE PACKAGING DELIVERS

* DO consider packaging decisions early on
during your F&B development.

= DO communicate all the features and functions
the packaging should have to your supplier.

= DO test samples in actual use (delivered!), not
just dry or empty.

= DO consider the environmental attributes of the
nackaging.

* DO consider using your foodservice packaging
as potential advertising. <>




'~ B_zwi" FOODSERVICE PACKAGING DELIVERS

= DON'T just use the low cost option to save
money.

= DON'T assume that custom packaging is the
pest option.

* DON'T assume that all foods and beverages
can go in the same packaging.

= DON'T forget to periodically assess your
packaging to make sure it still meets your
and your customers’ needs. e
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FOODSERVICE PACKAGING DELIVERS

FOODSERVICE PACKAGING

STRATEGIC
SOURCING

GUIDE .S o

’uaa.ng.- your
Important — but it doesnt need 1o be difficult, This guide will take you through
important detalls to help organize your needs.
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CONSIDERATIONS IN MAKING
ENVIRONMENTAL MARKETING CLAIMS

W ;

In Canad:

Jaims: A Guide f

packaging

developed:

about their packaging.

REGULATING BODIES
Inthe United States, the Federal Trade Commission

a best practice guide to complying with provisions
of various statutes that prohibit alse or misleading
representations in the Canadian marketplace.

holds the authority to ensure that environmental  REGULATORY RESOURCES.
pt
! S A
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Marketing Claims” also ki

marketing claims;
+ How consumers are likely to interpret particular

perception evidence, the regulator stands in the.
shoes”of the consumer to determine the reasonable

claims; and

take-away of the cl
can lead consumers to believe:

deceiving consumers.

properties or benefits that either <Pl/
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CONTACT INFORMATION

Lynn Dyer
President

~oodservice Packaging Institute
|dyer@fpi.org
www.fpi.org
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