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Marketing: Branding the Box and the Bag

Scott Landers Mickey Citarella Pedro Mora Scott Shotter
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The Purpose of Branded Packaging
Messaging and CTA

photos courtesy of Fuzzy’s Tacos Shop & NextBite brand, George Lopez Tacos
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Scalability
Timing and Cost Strategy

photos courtesy of Fajita Pete’s
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Sustainability
Simple and Eco-friendly Strategies

photos courtesy of Figure 8's clients:Vinateria, Fiorella’s, & Crumbs
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